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Key Goals of Course Revisions

The revisions to the AP German Language and Culture were designed to accomplish
the following key goals:

e Align with national standards
The revisions integrate the instructional goals — Communications, Cultures,
Connections, Comparisons, Communities — outlined in Standards for Foreign
Language Learning in the 21st Century.

e« Focus on communication
Students will demonstrate proficiency in the three modes of communication:
Interpersonal, Interpretive and Presentational.

e« Encourage cultural awareness
Students will develop an awareness and appreciation of aspects of the target
culture, including products (tools, books, music, laws, conventions,
institutions); practices (patterns of social interactions); and perspectives
(values, attitudes, assumptions).

e Incorporate a thematic approach
A thematic structure enables students to study a variety of concepts in
interesting, meaningful, engaging contexts.

e Provide clear learning objectives
The learning objectives describe the college-level knowledge and skills
students need to succeed on the AP Exam.

e Provide achievement-level descriptions
Performance indications enable teachers to gain insight into students’
performance and adjust curriculum and instruction to meet their needs.

For detailed information, download the AP German Language and Culture Course
and Exam Description, Effective Fall 2011.

The College Board is a mission-driven not-for-profit organization that connects students to college success and opportunity. Founded in 1900, the College Board was
created to expand access to higher education. Today, the membership association is made up of more than 5,900 of the world’s leading educational institutions and is
dedicated to promoting excellence and equity in education. Each year, the College Board helps more than seven million students prepare for a successful transition to
college through programs and services in college readiness and college success — including the SAT® and the Advanced Placement Program®. The organization also
serves the education community through research and advocacy on behalf of students, educators, and schools. For further information, visit www.collegeboard.org.

© 2011 The College Board. College Board, Advanced Placement Program, AP, AP Central, SAT, and the acorn logo are registered trademarks of the College Board.
Inspiring minds is a trademark owned by the College Board. All other products and services may be trademarks of their respective owners.


http://www.actfl.org/files/public/StandardsforFLLexecsumm_rev.pdf
http://www.actfl.org/files/public/StandardsforFLLexecsumm_rev.pdf
http://apcentral.collegeboard.com/apc/public/repository/AP_GermanLangCED_Effective_Fall_2011.pdf
http://apcentral.collegeboard.com/apc/public/repository/AP_GermanLangCED_Effective_Fall_2011.pdf
http://www.collegeboard.org/

